





Media

There is an exception to the general prohibition that
nobody other than our Games Partners are permitted

to use the Games Brand or create an association with

the Games. This exception applies where the use is

purely for editorial and journalistic purposes. For example,
this includes editorial coverage of the Games by a
newspaper but not for a newspaper to create a special
supplement that is supported by commercial revenues
from an organisation which is not a Games sponsor.
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Information regarding creating
an association with the Games

We realise that our suppliers, contractors, consultants,
individuals or associated organisations will often be proud
to have been appointed as suppliers for the Games or

to have worked on projects aligned to the Games and,
therefore, will want to make others aware of this fact.

We also understand that there is a great deal of positive
marketing which many companies will want to take
advantage of by being “part of the Games”. However,

in order for us to bring in our required revenue for the
Games it is necessary for us to sell or licence sponsorship
rights to businesses. These sponsorship rights can only

be sold at their maximum value if we can assure sponsors
that they will have exclusive access to use the Games
brand and if we can satisfy them that we have adequate
protections in place to ensure restricted use. We cannot
give this assurance if each of our suppliers (which, by
Games time, will number thousands) are able to use the
Games brand for their own marketing purposes.

The following table provides information on what types

of activities are both permitted and prohibited by the OC.
Please contact the OC if you require any further information
on anything contained.

Brand Protection



Activity

Guidance on Use

Usually permitted without prior written consent of the OC

Use is permitted subject to the following conditions:

Referring to the Games or
the OC in client lists

— no special emphasis is placed on the Games or the OC i.e. reference must be in same
text size, font, in alphabetical order in the list;
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SmithDesign

Client List

GLASGOW 2014

Grenson Logistics

Hunter & Thompson Surveyors
INDIGO Denim

Information Technology Systems (ITS)
INA Ltd

Jenkins / Porter Bespoke Tailors
K2 Animations

Landsdowne Hotel

Light Fabriek

MovementOne

Martha’s Bar and Grill

— the names of a minimum of 10 other clients must be listed alongside the OC on the list
of clients;

— the official name is given to the OC. e.g. Glasgow 2014 Limited and not ‘The Organisers
of the Glasgow Games efc;

— a simple statement about the nature of the work undertaken will be permitted provided
such statement doesn’t exceed 20 words;

— client lists referring to the Games or the OC will not be permitted where such list is
contained in an advertisement or with any other exhibition panels or marketing or
promotional material;

— where an organisation or individual is a subcontractor of a supplier (and therefore has
no direct relationship with the OC), that subcontractor shall not be permitted to refer to
the Games or the OC on any client lists.

— client lists referring to the Games or images relating to the Games e.g. images of
venues etc; however this will only be permitted with the prior written consent of the OC.

Reference to working with
the OC in annual/statutory
reports

Such referencing will be permitted in order to meet any statutory or legal obligations,
but any statements must be factual, accurate and not exaggerated.

Informal verbal references
to being involved in the
Games

Organisations or individuals are permitted to talk verbally in an informal manner about
work which they are doing for the Games, subject to any confidentiality restrictions and a
prohibition on any conversations for marketing purposes to either the media or to
potential customers.

Reference to working with
the OC/the Games in
tender/pitch documentation

Organisations or individuals are permitted to make factual statements in tender/pitch
documentation about the goods and/or services, which they have provided to the OC.
However, the same conditions apply as for reference to the Games in client lists (see above).
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Activity

Guidance on Use

Statements about work
undertaken

If any organisation or individual wishes to focus on their role of supplier in relation
to the Games/OC in any tender/pitch documentation, they must first obtain the prior
written consent of the OC.

Prior written consent of the OC required

If any organisation or individual wishes to make a statement about their goods and/or
services (but to a greater extent than permitted within the guidance relating to client lists)
this may be allowed provided that:

— the OC has given prior written consent;

— the statement is no longer than absolutely necessary (and in no event will exceed

150 words);

— at least 5 statements (of similar length to that referring to the OC) are given for work
done for other clients; and

— a statement of such length is standard practice in any publication in which the statement
is contained and must not be contained in any advertisement or marketing material.

Academic articles

Where an individual or organisation wishes to make reference to its work with the

OC or in connection with the Games in any academic article, consent must be obtained
from the OC and approval given to the text; such consent shall only be given where
reference in the academic article does not amount to self promotion of the supplier

or marketing material.

The OC shall also have the right to review the content of any article prior to giving
consent to its publication.

Recruitment advertising

Organisations who wish to issue job advertisements in relation to goods and/or services
for the Games will only be permitted to do so with the prior written consent of the OC
and provided the proposed job advertisement does not appear to associate the job with
the Games through use of the Games brand (or any of the brands or logos of any
associated body to the Games), or refer to the job as being a “Commonwealth Games
job.” Instead, reference to the Games shall only be permitted where a factual statement
is made e.g. “Builders required to work on Commonwealth Games venue”.

Advertisement

The Job

Exceptionally motivated candidate required
for senior Glasgow 2014 position.

Ref — 1065 The Role

Hent voluptiunti nonsernatias earcid molecea Nonsernatias earcid molecea rcitat maiorem
rcitat maiorem porerep ellecus es volendi vendis  porerep ellecus es volendi vendis et quo to odi

RookieRecruitment

Glasgow 2014

et quo to odi doluptat ommo te as dolorem
pedicat. Ibusam facepuditiis est mos aut rescilia
iunt et exeress imaximusdaUs nulpa con porum
quo quam, volutet dus et fugitate dolorest
quatione eic tem.

doluptat ommo te as dolorem pedicat. [busam
facepuditiis est mos aut rescilia iunt et exeress
imaximusda. Us nulpa con porum quo quam,
volutet dus et fugitate dolorest quatione eic tem
Hent voluptiunti.

Please send CVs to
jobs@r-recruitment.com
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Activity Guidance on Use

All organisations must ensure that any recruitment agencies that they use in order
to advertise such Games-related jobs are aware of the obligations contained in
this guidance.

Conferences Organisations or individuals may, with the prior written consent of the OC, speak at
a conference or similar event about the Games, provided the purpose of the reference
to the Games is not for marketing or promotional purposes.

Further, the content of any speech must be approved in advance by the OC.

However, such individuals or organisations must not agree to sponsor any events
where the subject matter of the event is the Games under any circumstances.

Use of Games-related and ~ Organisations and individuals are not permitted to use Games related images or videos

or sporting images without the prior written consent of the OC. They should be aware that in most cases the
OC will not be prepared to provide consent for any such images or videos to be used
unless such images or videos were created by the organisation or individual.

Media enquiries Any media enquiries should be passed to the OC’s PR Manager in the first instance,
without delay.

Organisations or individuals should not respond to media requests to confirm if they are
suppliers to the Games, and responses to any other media enquiries regarding their
relationship with the OC are only permitted with prior written consent from the OC.
Suppliers are not permitted to discuss the nature of any goods and/or services which they
are carrying out without the prior written consent of the OC.

Not permitted under any circumstances. Legal action may be taken by the
OC if such activities are carried out by the supplier

Use of brands Organisations or individuals are not permitted to use the Games brand. Further,
organisations or individuals are not permitted to design their own brands or logos of a
similar design since these could also be seen to create an association with the Games.

GLASGOW 2014 | McWilliams &Sons

XX COMMONWEALTH GAMES 24hr Dry Cleaning
\‘ 'J Proud Supplier to

Glasgow 2014
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Activity

Guidance on Use

Advertising and promotions

Organisations and individuals may be permitted to use images relating to the Games

e.g. images of venues however this will only be permitted with the prior written consent
of the OC.

Organisations and individuals are not permitted to create any advertising or promotional
marketing campaigns or events in relation to the Games, which make reference to

either the Games or the OC. This prohibition includes producing corporate newsletters,
magazines or trade journals, which refer to the goods and/or services which they are
providing to the OC.

AquatiX
Creating a splash with
Glasgow 2014

Exhibitions/live events

Where the organisations or individuals attend any exhibitions/conferences to display

a stand or make a presentation, they are not permitted to make reference to the Games
or the OC. Further, no material which makes reference to the Games or the OC may

be distributed to any attendees at such events.

Press Releases/
announcements

Organisations or individuals are not permitted to release any press release or statement
in relation to the Games either to any publications or on their own website (including
any press release announcing their appointment to supply goods or services which they
are providing in relation to the Games). Further, organisations or individuals are not
permitted to reproduce or distribute a press release from the OC.
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Activity Guidance on Use

Websites With the exception of any permissions set out elsewhere in this guidance, organisations and
individuals are not permitted to provide any of the following information on their website:

— reference to the Games or the OC;

— creating a section of their own website for Games related purposes, including making
any part of any URL www.glasgow2014.com or

— publish any stories or news about the Games or the OC. However, with the prior
written consent of the OC, an organisation or individual may be permitted to provide
a link on their website to the OC's website, provided the content of the link makes
reference to them.

SmithDesign

Latest News

Glasgow 2014 Brand Launches.

SmithDesign have their say:

GLASGOW 2014
Orum nonsecestrum fuga. Ovidem andes ulparum XX COMMONWEALTH GAVES
eaqui apit latectur, consequi delia poreiunt. \‘ '}

Agni tem quunt ea cum sit ventem faccusandis

eate mil maximus apelluptae vernatem eatum 1
accullandios quaeria is utecearum accust et exeria
debit vide nam sitatat ecabore peditatur sit,

officiam assimil ipsam, quatium volorum sit aboris

experum alicilique volupta dolut laborem ilitibus,
quam eseris ium accuptatur, qui rehenim re (G

< ; —
Email footers Email footers which refer in any way to the Games or the OC are not permitted.

Job Titles and Organisations are not permitted to provide their staff with job titles which make any
Group names reference whatsoever to the Games. e.g. “Chief Commonwealth Games Building Engineer”.
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Activity

Guidance on Use

Branding at
construction sites

Organisations are not permitted to display increased branding while carrying out
work at any construction site in relation to the Games. This includes any branding
on any plant or machinery used by an organisation at any construction site.

40,440 M2 — 5,000 Seat Purpose Built Venue
Due to Complete Spring 2013

McNaughton Construction
GLASGOW 2014 | Building The Games

XX COMMONWEALTH GAMES

[~

mcnaughton.com

Use of the organisation’s standard branding may be used on construction site buildings
and vehicles, provided:

— such branding is standard for the organisation and is not exaggerated or increased
for use on the Games construction sites; and

— such use of branding could not reasonably be considered by the OC to amount
to promotional or marketing activity.

The OC reserves the right to ask any organisation to remove or cover up any branding
at any time.

If you require further guidance please contact the OC'’s Brand Protection Officer.
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Helpful Information

Further links to other OC publications
on branding (see below)

In addition to the protections detailed
in this publication surrounding the
protection of the brand, any use of
the Games Brand must adhere to the
CGF’s Brands Standards Manual,

a copy of which can be found at:

http://www.thecgf.com/about/CGF_
Brand_Standards_Manual_2008.pdf

Contact Us

If you have any queries on anything
contained within this guidance or if you
would like to request permission to
use the Games brand for not or any
potentially permitted purpose, please
contact us:

brandprotection@glasgow2014.com

GLASGOW 2014

XX COMMONWEALTH GAMES




